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Final Results for September 2025

Sep Aug Sep M-M Y-Y

2025 2025 2024 Change Change
Index of Consumer Sentiment 55.1 58.2 70.1 -5.3% -21.4%
Current Economic Conditions 60.4 61.7 63.3 -2.1% -4.6%
Index of Consumer Expectations  51.7 55.9 74.4 -7.5% -30.5%

Surveys of Consumers Director Joanne Hsu

Consumer sentiment confirmed its early-month reading and eased about 5% from last
month but remains above the low readings seen in April and May of this year. Although
September’s decline was relatively modest, it was still seen across a broad swath of the
population, across groups by age, income, and education, and all five index components.
A key exception: sentiment for consumers with larger stock holdings held steady in
September, while for those with smaller or no holdings, sentiment decreased. This



