Which Ad Type Should | Use
for My Campaign’?

Digital advertising is a cost-effective way to reach whatever audience you want, but there are a lot of options out

there. Use the following chart to focus your campaign and make sure you’re reaching the right audience.

What is your goal?

after someone visits
your website, reminding

LinkedlIn is the most
effective channel for

websites other
than social media

Increase Generate Increase brand Event
site traffic new leads awareness Registrations
Google
Search Ads Wh trving to t ” Is the event
Search ads display alongside O are you 1rying 10 target: freer)
results when someone searches )
for chosen keywords in Google.
Visitors People People with certain No Yes
of my with specific demographics or
website job titles interests
Retargeting Ads LinkedIn Do you want to LinkedIn
Retargeting ads are served Display Ads serve the ads on InMail Ads

InMail ads (or messages)
are a great way to

them Who yohu are andk targeting professionals platforms’? promote free events to
encourﬁgmg them to take by job title, industry or people who work in a
the next step. company. specific industry or for a
particular company.
Yes No
Google Display Ads Facebook Display Ads
Display ads are visual banners shown in Facebook display ads show up in the
sidebars and within articles on most websites. news feed of your desired audience.
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